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Burt Laneaster stars as a cavalry colonel in “The Hallelujah Trail,” 


opening in Technicolor and Ultra Panavision 


atthe. 


Theatre, through United Artists release at popular prices and con- 
tinuous performances. Laneaster’s first foray into total comedy, 
the wild-and-wacky story is about the misfortunes that beset a 
wagon train carrying 1600 barrels of whiskey. Directed and pro- 
duced by John Sturges, the film co-stars Lee Remick. 


Sturges Restless Vitality 
Reflected in His Action Films 


John Sturges, dynamic directer- 


producer of “The Hallelujah 
Trail,’ a United Artists release 
OPENING ese see Shutiem state ds 


Theatre on a continuous perform- 
ance, popular price basis, is an 
enormously restless man whose ex- 
cess energy is evident in the films 
he makes. Most of them, like the 
current comedy of epic propor- 
tions set in the Old West, are vig- 
orous films, bursting with activ- 
ity. This trademark is plainly 
stamped on all his movies, notably 
“Bad Day at Black Rock,” “Gun- 
fight at the O.K. Corral,” “The 
Magnificent Seven” and “The 
Great Escape.” 

Sturges’ latest Technicolor ex- 
ercise, “The Hallelujah Trail,” co- 
stars Burt Lancaster, Lee Remick, 
Jim Hutton and Pamela Tiffin and 
was filmed in Ultra Panavision— 
a wide wide-screen process nec- 
essary to catch all of what goes on 
in a Sturges free-for-all. In this 
one, he brings in cavalry, cow- 
boys and Indians . . . with a few 
thousand other horses and men, 
not to mention the army of cru- 
sading temperance ladies, and a 
dust-storm to mix them all up in 
one_ hilarious, action-packed adven- 
ture. 

Sturges, a former  film-editor, 
entered the motion picture indus- 


Stull HT-69 


Mat 1D 
Martin Landau, who has played 
almost everything else, portrays 
an Indian chief in “The Halle- 
lujah Trail,’ opening in Ultra 
Panavision and Technicolor... 
at the Theatre, through 
United Artists release at popu- 
lar prices and continuous per- 
formances. 


PAGE 8 


eevee 


try in 1932. During the war he 
directed over 45 documentaries 
and training films for the Signal 
Corps. Following his discharge 
from the Air Corps, Sturges re- 
turned to Hollywood where he has 
since directed a long list of fea- 
tures, including “The Satan Bug,” 
“The Great Escape,” “Tamiko,” 
“Sergeants Three,” “The Magnifi- 
cent Seven,’ “Last Train From 
Gun Hill,” “Escape From Fort 
Bravo” and “The Magnificent Yan- 
kee.” Top stars who have worked 
under his sure hand are William 
Holden, Frank Sinatra, Spencer 
Tracy, Ethel Barrymore, Gina Lol- 
lobrigida, June Allyson, Barbara 
Stanwyck, Kirk Douglas, Yul 
Brynner, Lana Turner and Burt 
Lancaster who reunited his talents 
with those of Sturges for the cur- 
rent “Hallelujah Trail.” The film 
is presented by The Mirisch Corpo- 
ration. 


‘Hallelujah Trail’ 
At Popular Prices 


(General Advance) 


John Sturges’ “The Hallelujah 
Trail,’ an epic comedy of the old 
West starring Burt Lancaster, Lee 
Remick, Jim Hutton and Pamela 
Tiffin, opens on a continuous per- 


formance, popular price policy 
Bea uae M at the Theatre, 
through United Artists release. 


Filmed in Technicolor and Ultra 
Panavision, the film presents Lan- 
caster in his first comedy role, 
portraying a U. S. cavalry colonel 
in charge of a wagon train of 
whiskey. It is his duty to guard 
this precious cargo against the 
assaults of women temperance 
workers, thirsty Indians, parched 
miners and tempermental team- 
sters. Lancaster’s tribulations in 
carrying out his unusual mission 
and the adventures surrounding the 
trek to Denver with precious liquid 
treasure are based on what script- 
writer John Gay says is a true 
incident. His wild and wacky 
screenplay is based on Bill Gulick’s 
novel, recounting the incredible 
events of the Battle of Whiskey 
Flats. 

Donald Pleasence, Brian Keith 
and Martin Landau also star in 
“The Hallelujah Trail,” which is a 
Mirisch Corporation presentation. 


Burt Lancaster A Comedian 
In ‘The Hallelujah Trail’ 


The last time Burt Lancaster 
and film-maker John Sturges got 
together for a motion picture the 
result was the classic western, 
“Gunfight at the O.K. Corral.” 
Now they are reunited on another 
western, but with laughs, “The 
Hallelujah Trail,” opening in Tech- 
nicolor and Ultra Panavision. ........... 


ate thespenunne ec: Theatre, through 
United Artists release at popular 
prices and continuous perform- 
ances. 


In this comedy of epic propor- 
tions set in the Old West, Lan- 
caster plays a colonel in the cav- 
alry set to guard a wagon train 
full of whiskey! It’s one of the 
rare excursions into total comedy 
for Lancaster, who won his Acad- 
emy Award for the more dramatic 
adventures of “Elmer Gantry.” 


Lancaster came west from New 
York to score with his first film, 
“The Killers,’ in 1946. He con- 
tinued to display versatility of 
theme and performance in such 
hits as “From Here to Eternity,” 
“Come Back Little Sheba,” “The 
Rose Tattoo,” “Trapeze” and 
“Judgment at Nuremberg.” 

Formerly a circus acrobat, Lan- 
caster’s first acting assignment 
came shortly after his Army dis- 
charge . . . in a war story, play- 


FILM MIGHTIER 
THAN THE PEN 
FOR LANDAU 


Easterner Martin Landau went 
west to co-star with Burt Lan- 
caster in “The Hallelujah Trail,” 
opening in Technicolor ............. at 
[Hc (oe reer Theatre, through Unit- 
ed Artists release, on a continuous 
performance, popular price basis. 

Originally a cartoonist, Lan- 
dau’s compulsion to act brought 
him to the Actors’ Studio, where 
he studied under Lee Strasberg 
and Elia Kazan. After three years 
at the Studio and in off-Broadway 
plays, Landau won the role of the 
young husband in “Middle of the 
Night,” Edward G. Robinson’s hit 
show, followed by the role of “Dr. 
Astrov” in Chekhov’s “Uncle Van- 
ya.” The parts continued to roll in 
for Landau, with good roles in 
“Stalag 17,” “Wedding Breakfast,” 
“First Love” and “The Goat Song.” 
Television was next, with shows in- 
cluding “Studio One,” “Kraft Thea- 


tre,” “Suspense,” “U. S. Steel 
Hour,” “Omnibus” and “Playhouse 
90.” 


Motion pictures followed: “North 
by Northwest,” “Pork Chop Hill,” 
and “The Gazebo.” Next came the 
dificult role of Caesar’s closest 
friend in “Cleopatra,’ and an 
equally important role in George 
Stevens’ epic “The Greatest Story 
Ever Told.” 


Landau has now perhaps his 
most prominent role—and surely 
his funniest—in John Sturges’ 
“The Hallelujah Trail,” which 
stars Burt Lancaster, Lee Remick, 
Jim Hutton, Pamela Tiffin, Don- 
ald Pleasence and Brian Keith. 
A comedy of epic proportions set 
in the Old West, it was filmed in 
Ultra Panavision and presented by 
The Mirisch Corporation. 


Two For A Tub 


Many a bath has been taken in 
many a movie by many a leading 


lady, but in “The Hallelujah 
Trail’ opening in Technicolor 
and Ultra Panavision ccc. at 


popular prices and continuous per- 
formances at the Theatre, 
through United Artists release, 
both leading lady and leading man 
have a bathtub scene. The same 
tub, too, but Burt Lancaster and 
Lee Remick don’t share it. In fact, 
the regulation cavalry tub is bare- 
ly big enough for one, measuring 
only five cramped feet long—or 
short, as the case may be. For 
Lancaster, who is well over six 
burly feet tall, the case was short 
indeed. The film is presented by 
The Mirisch Corporation. 


ing a war-weary soldier. The play 
was “A Sound of Hunting,” and 
it folded after 24 performances, 
but Lancaster was a great success. 
He received seven screen offers 
and was swamped by propositions 
from talent agents. The deal he 
accepted, however, was one no one 
else proposed. Harold Hecht, then 
an agent, came backstage and told 
Burt, “Join me and in five years 
we'll be making our own pictures.” 
They shook hands on that and be- 
gan a partnership which yielded 
many movies, millions and Oscars. 
“The Hallelujah Trail” is a 
Mirisch Corp. presentation. 


30th Film 


John Sturges’ “The Hallelujah 


Trail,’ opening in Technicolor 
siasiene at the ................... Theatre, 
through United Artists release, 


marks the 30th film directed by 
the dynamic film-maker. The epic 
comedy of the Old West stars 
Burt Lancaster, Lee Remick, Jim 
Hutton and Pamela Tiffin and was 
filmed in Ultra Panavision on a 
popular price, continuous perform- 
ance basis. The film is a Mirisch 
Corp. presentation. 


All-Out Fun 


“The Hallelujah Trail” is the 
first foray into total comedy for 
Academy Award winner Burt Lan- 
caster. The actor, who won his 
Oscar for “Elmer Gantry,” notes 
that there were moments of hu- 
mor in some of his other films 
which tempted him to try an all- 
out fling at fun. In Technicolor 
and Ultra Panavision, popular 
prices and continuous perform- 
ances, “The Hallelujah Trail” is 
that fling—an epic western comedy 
in which he plays a cavalry colonel 
guarding a wagon train full of 
whiskey! The film reunites him 
with producer-director John Stur- 
ges, with whom he first worked 
on the straight dramatic western, 
“Gunfight at the O.K. Corral.” 

Co-stars Lee Remick, Jim Hut- 
ton and Pamela Tiffin also hit 
“The Hallelujah Trail’ with Lan- 
caster, in the big, brawling saga 
of how the west was almost lost! 
The film is a Mirisch Corp. pres- 
entation and released through 
United Artists. 


Big Indian Scout 
—From England 


Dressed in buckskin shirt, coon- 
skin hat and deerskin moccasins; 
behind a beard and also behind 
the role of a typical American 
westerner, is a quiet English gen- 
tleman who cannot even ride a 
horse! Donald Pleasence, co-star- 
ring with Burt Lancaster, Lee 
Remick, Jim Hutton and Pamela 
Tiffin in “The Hallelujah Trail,” 
opening in Technicolor and Ultra 
Panavision at continuous perform- 
ances and popular prices 
at the Theatre, feels that 
some strange personality transition 
must occur whenever he crosses 
the Atlantic to make a picture in 
the U.S. His role of “Oracle” in 
this epic comedy of the Old West, 
casts him as a hard-bitten, hard- 
drinking, scraggly old Indian 
scout. Mr. Pleasance, who had 
also never seen an Indian until 
reporting to  producer-director 
John Sturges for his role in the 
film, nevertheless essays the part 
so convincingly that residents of 
Gallup, New Mexico, where the 
film’s location shots were made, 
thought he was one of the local 
extras. 


Mr. Sturges previously cast 
Pleasence in another  unheroic 


mold, that of a master-forger in 
“The Great Escape.” And George 
Stevens cast him as Satan in “The 
Greatest Story Ever Told.” 

No scallywag (as he terms it) 
in real life, Pleasence has capped 
a brilliant stage and screen career 
with recent roles in “Poor Bitos” 
and Harold Pinter’s “The Care- 
taker,’ which he filmed as “The 
Guest.” The film is presented by 
The Mirisch Corporation and re- 
leased through United Artists. 
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Lee Remick plays a temperance lady in ‘“‘The Hallelujah Trail,” 


opening 
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Theatre, 


through United Artists release at popular prices and continuous 
performances. In Technicolor and Ultra Panavision, the comedy 
co-stars Burt Laneaster, Jim Hutton and Pamela Tiffin and is a 


Mirisch Corporation presentation. 


Lee Remick Makes Pictures 
Everywhere But Hollywood 


Although Lee Remick is one of 
Hollywood’s most popular actresses, 
she rarely makes a film there, Co- 
starring with Burt Lancaster in 
“The Hallelujah Trail,’ now at 
popular prices in continuous per- 
formances and opening in Techni- 
color and Ultra Panavision 


Fi dao aetna? Theatre, through 
United Artists release, Lee trav- 


elled to Gallup, New Mexico for 
location filming of the epic west- 
ern comedy. And before that she 
journeyed far afield of Hollywood 
for her other movies, including 
the one for which she won her 
Academy Award nomination, “Days 
of Wine and Roses.” That was 
filmed on location in San Fran- 
cisco, as was “An Experiment in 
Terror.” Her first film, Elia Ka- 
zan’s “A Face in the Crowd,” was 
made in Piggott, Arkansas and 
“The Long Hot Summer” took her 
to Baton Rouge, Louisiana. For 
Otto Preminger’s “Anatomy of a 
Murder,” Lee went to Ishpeming, 
Michigan, while Cleveland was the 
location site of Kazan’s “Wild 
River.” She flew to Spain and Ire- 
land for “The Running Man” and 
went to Wharton, Texas for “Travy- 
elin’ Lady,” which perhaps best 
describes the peripatetic actress. 

Originally a musical comedy ac- 
tress, Lee has sung and danced in 
“Annie Get Your Gun,” “Okla- 
homa!” and “Show Boat.” She 
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also toured in the stage produc- 
tions of “Jenny Kissed Me,” “Paint 
Your Wagon” and “Seven Year 
Itch.” On TV, Lee starred in most 
of the major dramatic shows, in- 
cluding “Studio One,” “Playhouse 
90,” “Kraft,” “Armstrong,” “Cir- 
cle Theatre” and “Robert Mont- 
gomery Presents.” 


Her films, in addition to the 
ones mentioned, include “Sanctu- 
ary,’ “Operation Terror,” “The 


Wheeler Dealers,” “Those Thou- 
sand Hills” and now “The Halle- 
lujah Trail,” which stars, besides 
Miss Remick and Lancaster, Pam- 
ela Tiff and Jim Hutton, and is 
presented by The Mirisch Corp. 


Silent Landau 


A veteran of Shakespeare and 
Chekhov, Martin Landau’s classic- 
ally trained voice is not heard at 
all in “The Hallelujah Trail,” 
opening in Technicolor and Ultra 
Panavision at the 
Theatre, through United Artists re- 
lease. Landau plays a Sioux In- 
dian Chief in the epic western 
comedy starring Burt Lancaster, 
Lee Remick, Jim Hutton and Pam- 
ela Tiffm—and he performs his 
role entirely in sign language! It 
can now be seen at popular prices 
at continuous performances and 
is presented by The Mirisch Corp. 
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Donald Pleasence and Brian Keith co-star with Burt Lancaster in 
“The Hallelujah Trail,”? opening in Technicolor and Ultra Pana- 


vision at the 
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Theatre, through United Artists 


release at popular prices and continuous performances. Pleasence 
plays the frontiersman who is most anxious for Keith’s wagon 
train to get to Denver: it’s carrying 1600 barrels of whiskey! The 
film is a Mirisch Corporation presentation. 
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Mat 2B 


Two of Hollywood’s most popular youngsters, Jim Hutton and 
Pamela Tiffin co-star with Burt Lancaster in ‘The Hallelujah 


rail,” opening ...... at the .. 


eaters he Theatre, through United 


Artists release at popular prices and continuous performances. 
In Technicolor and Ultra Panavision, the epic comedy of the Old 
West also co-stars Lee Remick and is a Mirisch Corp. presentation. 


Pamela Tiffin, Fashion Model, 


College Student, 


Movie Star! 


New York’s most popular teen-age fashion model is now in 
her early twenties and has emerged as one of Hollywood’s most 
eagerly sought young actresses. She is Pamela Tiffin . . . and she 
co-stars with Burt Lancaster, Lee Remick and Jim Hutton in 
“The Hallelujah Trail,’ opening in Technicolor and Ultra 


Panavision Ge Tilney Meare ae 
Theatre, through United Artists 
release. This is its initial appear- 
ance on a popular price, continu- 
ous performance basis. 

A beautiful girl, Pamela is also 
an exceptionally bright person, 
destroying forever the beautiful- 
but-dumb image of Hollywood’s 
glamorous stars. A straight A stu- 
dent, she whipped through High 
School in three years and enrolled 
in evening classes at Hunter Col- 
lege. She modeled during the day 
—a career she had started when 
she was eleven! 

When her family moved to New 
York, Pam became the top juven- 
ile model, appearing in all the 
smart magazines, including Vogue, 
which came to use her almost ex- 
clusively. 

On a chance trip to Hollywood, 
Pamela was spotted by Hal Wallis, 
the same man who discovered Burt 
Lancaster—her co-star in “The 
Hallelujah Trail.” Wallis quickly 
tested her and as quickly cast the 
girl in “Summer and Smoke.” 
After two more pictures, with her 
career at full tilt, Pam felt her 
personal development was being 
neglected and returned East where 
she enrolled at Columbia Univer- 
sity. She also met and married 
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Lee Remick co-stars with Burt 
Lancaster in “The Hallelujah 


Mat 1B 


Trail,” opening at the 
ier SCE ica ee erat Theatre, through 
United Artists release at popu- 
lar prices and continuous per- 
formances. She plays a_ tem- 
perance lady determined to de- 
stroy a wagon train of whiskey 
that Laneaster is assigned to 
guard, in the Technicolor, Ultra 
Panavision comedy set in the 
Old West, presented by The 
Mirisch Corporation. 


Clay Felker, a writer and editor. 
Now that she’s sure her _pri- 
vate life and her education are on 
firm footing again, Pamela is pre- 
pared to make room for Holly- 
wood. Her recent films include 
“For Those Who Think Young,” 
“The Pleasure Seekers” and “Come 
Fly With Me.” The film is a 


Mirisch Corp. presentation. 


Jim Hutton Back 
In Comedy Role 


The screen almost lost a_ fine 
light comedian when Jim Hutton 
decided to go straight dramatic last 
year. But the handsome 6’3” actor 
is back in the comedy saddle 
again, and he’s even gotten a pro- 
motion. He’s a captain in the 
cavalry in “The Hallelujah Trail,” 
now at popular prices and con- 
tinuous performances and opening 
in Technicolor and Ultra Pana- 
vision at the 
Theatre, through United Artists re- 
lease. An epic comedy of the Old 
West, the film co-stars Burt Lancast- 
er, Lee Remick and Pamela Tiffin. 
In Jim’s last western, “Major Dun- 
dee,” he was lauded for an excel- 
lent dramatic performance. . . but 
he was only an enlisted man. So 
perhaps comedy is more rewarding. 
In any event, he’s back in the kind 
of role which first won him popu- 


larity and praise from national 
magazines, including Newsweek 
and Time. His previous pictures 
include “Looking For Love,” 


“Period of Adjustment,” “The 
Horizontal Lieutenant,” “Bachelor 
in Paradise,’ “The Honeymoon 
Machine” and “Where The Boys 
Are.” 

Born in Binghamton, New York, 
Jim began his career while  sta- 
tioned in Germany with the U. S. 
Army. He established the first Eng- 
lish-speaking theatre in Berlin, 
where he directed and played in 
five productions, entertaining 
soldiers, students and other Amer- 
ican personnel in the area, While 
appearing in “The Caine Mutiny,” 
director Douglas Sirk saw him and 
offered him a part in “A Time To 
Love and A Time To Die.” Next 
he did seven half-hour “Citizen 
Soldier” television episodes and an- 
other movie, “Ten Seconds to 
Hell.” But it was his switch to 
comedy that really made Jim a hit 

. and now he intends to make 
at least every other picture for fun. 
The film is a Mirisch Corporation 
presentation. 


Brian Keith As 
Wagon-Master In 
‘Hallelujah Trail’ 


Although Brian Keith keeps in 
shape by riding, roping and rough- 
ing it on his 200 acre horse ranch 
in Redlands, California—and plays 
rugged westerners in the movies— 
he is actually an easterner by 
birth. Currently co-starring with 
Burt Lancaster, another eastern- 
westerner, Keith plays the tough 
wagon-master in “The Hallelujah 
Trail,’ opening in Technicolor and 
Ultra Panavision .......... At THe. secs 
Theatre, through United Artists 
release. It can now be seen at 
popular prices and continuous per- 
formances. Lee Remick, Jim Hut- 
ton and Pamela Tiffin are also 
starred in the comedy of the Old 
West. 

Known to TV audiences for his 
appearances on “The Fugitive,” 
“The Dick Powell Show,” an 
other top dramatic offerings, as 
well as for his starring role in the 
celebrated TV series, “The West- 
erner,’ Keith has also starred in 
many motion pictures, 

On stage, prior to his westward 
migration to Hollywood, he ap- 
peared in several hit shows, in- 
cluding “They Knew What They 
Wanted,” with Betty Fields. After 
three years with “Mr. Roberts,” 
Brian won leading roles in two 
plays and starred in the Chicago 
company of “The Moon is Blue,” 
followed by a year with Claude 
Rains in “Darkness at Noon.” On 
TV he played leading roles in a 
number of live shows, including 
“Studio One,” “Suspense,” “Philco 
Playhouse” and “Theatre of the 
Air.” 


Still HT-84 


Mat 1A 
Brian Keith co-stars with Burt 
Lancaster in “The Hallelujah 
Trail,” opening in Technicolor 
and Ultra Panavision ...... at 
the fos ee Theatre, through 
United Artists release at popu- 
lar prices and continuous per- 
formances. In the comedy, 
Keith is wagon master of a train 
carrying 1600 barrels of whis- 
key to Denver. The film is pre- 
sented by The Mirisch Corpora- 
tion. 


Then he came to Hollywood 
where he has made fifteen films. 
His most popular motion picture 
appearances, prior to “The Halle- 
lujah Trail,” have been under the 
auspices of Walt Disney, for whom 
Keith has starred in “The Parent 
Trap” with Hayley Mills and 
Maureen O’Hara, “Savage Sam” 
and “A Tiger Walks.” The film is 


a Mirisch Corp. presentation. 


Top-Notch Combos 


Music for John Sturges’ “The 
Hallelujah Trail,” opening in 
Technicolor and Ultra Panavision 
ate the chasse Theatre on 
a popular price, continuous per- 
formance basis, through United 
Artists release, was composed and 
conducted by Elmer Bernstein. 
The distinguished composer also 
wrote musical scores for two pre- 
vious films by Sturges, “The Mag- 
nificent Seven” and “The Great 
Escape.” 

A frequent nominee for the mo- 
tion picture Academy Award for 
his musical work on such films as 
“To Kill A Mocking Bird,” “A 
Walk on the Wild Side” and “The 
Magnificent Seven,” Elmer Bern- 
stein has won a television Emmy 
award for his music on “The 
Making of a President.” The film 
is presented by The Mirisch Cor- 
poration. 


(Use of this art restricted to publicity only. Use in paid advertising is forbidden.) 
Famed artist Al Hirschfeld’s impression of the wild-and-wacky cavalry charge in ‘The Hallelujah 


Trail,” opening in Technicolor and Ultra Panavision 


at the 


Mat 3A 


oC e «6 #0 


Theatre, through 


United Artists release at popular prices and continuous performances. Galloping into the dust- 
storm are Burt Lancaster and Jim Hutton, while co-stars Pamela Tiffin and Lee Remick, as 
Temperance Ladies, ride the wagons the soldiers are guarding. The entire wagon train is full of 
whiskey—and so, apparently, is Martin Landau, playing Chief Walks-Stooped-Over. This may be 
why! “Hallelujah Trail” is a Mirisch Corp. presentation. 


‘Hallelujah Trail,’ Epic Comedy, Finds 
Location Problems No Laughing Matter 


(Production Story ) 


Working at cross purposes with nature, in an atmosphere charged with conflicting interests, 
producer-director John Sturges found mighty little to laugh at during production of his epic 
comedy of the Old West, “The Hallelujah Trail.” Starring Burt Lancaster, Lee Remick, Jim 
Hutton and Pamela Tiffin, the wacky western opens in Technicolor and Ultra Panavision 
Saetsines at the .......... Theatre, through United Artists release. This is its first showing at popu- 


lar prices and continuous perform- 
ances. 

Setting up shop about twenty 
five miles from Gallup, New Mex- 
ico, the “Hallelujah Trail” com- 
pany found unexpected Indian 
trouble, and none of it in the 
script. The arid, parched lands 
needed rain and every time a dark 
cloud appeared in the sky, an 
Indian witch-doctor took off in a 
plane to shoot crystals through it! 
The red-man’s high-flying medi- 
cine worked well, and unseason- 
able rains came in such copious 
quantities that the company pulled 
up stakes a month ahead of sched- 
ule and returned to Hollywood 
where the special effects men ex- 
ercised better control of the ele- 
ments on a sound stage piled high 
with jagged rocks, red dirt and 
dust . . . to simulate the Gallup 
countryside already on film. 


Later they all came back, bring- 
ing huge generators, camera trucks, 
sun reflectors, air-conditioned dress- 
ing rooms and 58 other pieces of 
rolling stock, including six wind 
machines to scatter 50 tons of 
Fuller’s Earth in a mammoth man- 
made dust storm, But not even the 
guaranteed employment of several 
hundred Navajo braves completely 
appeased the rain gods, The first 
day’s shooting this second time 
out was greeted by thunder, light- 
ning, hail and flash floods, in that 
order! 

Altogether, The Mirisch Corpo- 
ration, which produced “The Hal- 
lelujah Trail,” shelled out $7,000,- 
000 before the picture was “in the 
can” and before they were finished 
they had unwound the wildest and 
wooliest—and wettest—western tale 
ever told: about a wagon train of 
whiskey! Sixteen hundred barrels 
of booze and French champagne, 
winding along the trail from 
Julesburg to Denver in 1867, where 
a thirsty populace eagerly awaited 
it. Heading them off at the pass, 
of course, were the Indians. But 
also out to get them were a band 
of hardy temperance ladies. Two 
columns of cavalry rode to protect 
the women and the wagons . 
and a posse of miners marched 
down the Rockies to keep an eye 
on the Army. 

The inevitable show-down, call- 
ed “The Battle of Whiskey Hills,” 
is probably the most incredible 
combat ever filmed, including a 
scene in which the Indians are 
inside the circle of wagons, with 
the cavalry riding around them! 

For Burt Lancaster and most of 
the cast, this was their first foray 
into out-and-out comedy—and as 


all will tell you, their daily adven- 
tures on location couldn’t have 
been more comical if they had 
been written into the already 
laugh-packed script. 


Head Designs 


Edith Head, who designed the 
costumes for “The Hallelujah 
Trail,” opening ............ atethe: 2356 
Theatre on a popular price, con- 
tinuous performance basis, through 
United Artists release, is Holly- 
wood’s foremost fashion expert. A 
familiar figure to audiences watch- 
ing the annual Academy Awards 
ceremonies on TV, Miss Head has 
stepped up to collect Oscars on 
seven occasions, apart from eight- 
een additional nominations—often 
two and three in the same year, 
for she is as prolific as she is tal- 
ented. For “The Hallelujah Trail,” 
filmed in Ultra Panavision and 
Technicolor, she not only designed 
the gowns for stars Lee Remick 
and Pamela Tiffin, but also the 
rough-and-tumble costumes worn 
by Burt Lancaster, Jim Hutton and 
all the cavalry troopers, miners, 
wagon train drivers . . . and even 
the Indians. The film is a Mirisch 
Corporation presentation. 


Still HT-15 


Ultra Panavision ........ 


at the 


John Gay Scripts 
‘Hallelujah Trail’ 


The wild and wooly screenplay 
for John Sturges’ wild and wacky 
western, “The Hallelujah Trail,” 
OPENING ween at her. ean Thea- 
tre, was written by John Gay, who 
based it on a novel by Bill Gu- 
lick. In Technicolor and Ultra 
Panavision, the Cowboys and In- 
dians epic stars Burt Lancaster, 
Lee Remick, Jim Hutton and Pam- 
ela Tiffin. 

A top television writer before 
migrating to Hollywood, Gay’s first 
work for motion pictures was 
“Run Silent, Run Deep,” followed 
by “Separate Tables,’ both star- 
ring Burt Lancaster. Additional 
Gay screenplays include “The 
Four Horsemen of the Apocalypse,” 
“The Happy Thieves,” and “The 
Courtship of Eddie’s Father.” He 
was associated with the TV series 
“The Travels of Jamie McPhee- 
ters,” prior to writing “The Halle- 
lujah Trail,’ which he insists is 
the true story of a cavalry com- 


pany’s defense of a wagon train 
full of whiskey. The fiilm is a 
Mirisch Corp. presentation and 


released through United Artists. 


Mat 2E 
Lee Remick conducts a women’s temperance meeting urging the 
ladies to attack a wagon train bringing 1600 barrels of booze into 
Denver, in “The Hallelujah Trail,” opening in Technicolor and 


Theatre, through 


ieee as te eer Ye tet Se 


United Artists release at popular prices and continuous perform- 
ances, At her left is Pamela Tiffin, playing the daughter of the 
cavalry colonel assigned to guard the wagons. Daddy’s played by 
Burt Lancaster, whose second in command is Jim Hutton, in love 
with Pamela, You guess who falls in love with Lee! The film 


is a Mirisch Corp. presentation. 
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OPENING BALLY REALLY 


TURNS YOUR TOWN ON! 


At practically no cost you can set locally what United Artists did on a national scale: an all-out opening jamboree, replete with bands, 


buckboards, buggies and a barbecue! Here's how: 


First, tie in with a charity, the chamber of commerce or some local fund-raising 
group — or work directly with a radio station or newspaper. Start your project 
by arranging to rename your main street or the route to your theatre THE HALLE- 
LUJAH TRAIL. Then set a torchlight parade of horses and wagons and at least 
one marching band with baton-twirling drum-majorettes. Be sure to publicize the 
event well in advance. The more local talent and civic officials you tie in with, 


the more newspaper space you will get. Invite radio personnel to do a remote 
broadcast “along the trail’ and have station personalities riding one of the 
wagons. 


As it passes your theatre, the “wagon train” can be “attacked” by local Sioux 
Indians, who charge out from behind your theatre front, which is decorated with 
tepees made by your local sign shop. Boy Scouts or any properly organized 
eroup of kids make great Indians and will attack the wagon train with tremen- 


dous enthusiasm .. . and they don’t feel self-conscious about wearing war-paint. 


Other Ballys You Can Set 
AWAY FROM THEATRE: 


e Stencil a trail to your theatre, reading This is THE HALLELUJAH TRAIL. 

e Use the map (see page 11) to make window cards which you place in store-fronts for 
a block in each direction from your theatre. A big arrow points to your theatre and copy 
reads: 

You're On THE HALLELUJAH TRAIL 

e Send a horse-drawn wagon through town (buckboard if you can’t actually rig a covered 
wagon) driven by pretty girls in brief costumes and wearing six-guns. Copy on wagon 
reads: 

__...... We're On THE HALLELUJAH TRAIL TO The Bijou, and 

We're Going To Head Burt Lancaster Off At The Bijou Theatre 

e Vary the above stunt with a flat-bed truck on which you recreate the scene in Still HT-7. 
Instead of dressing the women in period costumes, however, you can dress them in short 
buckskin cow-girl outfits. Sign still reads: Women Can Remake The World 
Add: Find Out How in THE HALLELUJAH TRAIL Now at the Bijou Theatre. 


AT THE THEATRE: 


eSet up a stand where patrons are requested to check their guns. A pretty girl is in attend- 
ance, wearing two-guns and western outfit. 

e At a table, or in a glass case, display a ten-gallon hat full of cartridges. Offer guest 
tickets or promoted prizes to the 25 people coming closest to guessing the correct amount 
of bullets in the hat. 

* Set up a display of two or three rifles, with copy reading This ls The Gun That Started 
Custer's Last Stand and This ls The Gun That Started The Great Sioux Uprising. Then 
display a bottle of champagne with the cork popping. Copy reads: This is the "Gun" That 
Started The "Battle of Whiskey Flats'"!! You Won't Believe it Until You See How The 
West Was Almost Lost in "THE HALLELUJAH TRAIL." 

e Contact local plumbing supply houses for the oldest bathtub around. If you come up 
with a real relic, display it in your lobby — or on the sidewalk out front if you can. 
Nearby, of course, set a blow-up of Burt Lancaster in the tub—mounted and cut-out— 
to tie-up the stunt. 
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Promote the use of a parking lot near your theatre (if you operate a drive-in, 
you have it made!) and set it up for a huge barbecue: chicken, corn-on-the- 
cob, hot-dogs, hamburgers, french fries ... the works. This is where your parade 
ends... and the publicity begins! Admission to the barbecue festivities is by ticket 
only, and there are several ways to handle this. If you are tied-in with a radio 
station, tickets are mailed out by the personality whose program is being used. 
This person is host at the barbecue. If you work with a newspaper, let the edi- 
tor handle distribution of the tickets. If this is to be a fund-raising function, ar- 
rangements are handled by the group you tie in with. 


Entertainment at the barbecue should include a small western band and a few 
girls to demonstrate whatever current dances are in vogue. A new dance should 
be featured. Call it, of course, “The Hallelujah.” Any party favors you can pro- 
mote or get at cost should be included, such as cowboy hats, Indian feather head- 
dress (one feather is a headdress), pennants, souvenir books, comic books, 
paperbacks or records (see below). 
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Popular brary 


FOR TEENERS AND ADULTS: Popular Library has published a 


movie edition of the novel by Bill Gulick, upon which the screenplay is based. Con- 
tact local dealers and distributors and work with them on displays and tie-ins 
with radio personalities. Use the books as giveaways and contest prizes and don't 
forget to banner the delivery trucks with ]-sheets and other poster paper. 


FOR THE KIDS: A 32-page, full color comic book that tells the complete 
story in pictures. Cover features photos of Burt Lancaster and Lee Remick, with 
art and credits on page 2. Book sells for only 12 cents in outlets all over your 
city. For more info, contact local Dell dealer, or: Don Arneson, Dell Publish- 


ing Co., Inc., 750 Third Avenue, New York, N. ¥. 1@01 7. 


ROUSING MUSIC RECORDED ON SOUNDTRACK 
ALBUM AND SINGLE 


United Artists has issued both a 45 rpm dise and a 12” long-playing rec- 
ord of the original motion picture soundtrack. The album cover features full 
color art from the film and is your key to window and in-store displays. Con- 
tact distributors and dealers for their cooperation in setting these displays in 
record stores and music departments. And don’t forget other ways to use this 


exciting music: 


e On-the-air plays. Back up the national mailing already made to program 
directors and DJs across the country. Be sure they have promotion ma- 


terial and the records. 
e Set displays in record stores and music departments. 
e Use the records as door prizes and for contest prizes. 


¢ Use your lobby to broadcast the music. Play it in your auditorium dur- 
ing intermissions. If you operate an open-air theatre, play the album be- 
fore show time, with announcements on the PA system that it is available 
at whichever music store you make your tie in. 

* Combine your book promotions with record tie-ins, wherever they are all 
sold together (department stores, shopping centers, etc.). 


TV MATERIAL 
FREE TV Spots: A complete set of unusual announcements is available on 


16mm film, ready-to-run. Featuring the stars, they are prepared in various time lengths, with 
run-out footage for local voice-over tags. 


F REE TV Featur etie: A five-minute history of Western Motion Pictures, 


from films starring Tom Mix to todays “Hallelujah Trail.” This fast-paced featurette is a 
fascinating folio of Hollywood’s winning of the west, ending with a solid plug for your 
playdate. It’s excellent entertainment for off-network programming, which will be welcome 
at all stations with local time to fill. 


RADIO MATERIAL 
F REE Radio Spots: A comprehensive set of wild and wacky commercials 


on one 12” long playing disc. Reaches listeners at home, in cars and everywhere a transistor 
can go! 


F REE Open End inter views: Here’s how a local radio personality 


can interview the stars of your show. Five minutes each with Burt Lancaster, Lee Rem- 
ick, Pamela Tiffin and Jim Hutton — in interviews that are both amusing and interesting. 
They discuss movie making in general, “The Hallelujah Trail” in particular — and each 
has candid and personal observations to make to your town’s local personality. All on one 
long-playing record, with scripts and cues. 


Order all above material from: Exploitation Department, United Artists Corp. 
729 Seventh Avenue, New York, N. Y. 10019 


Comic Map of “Hallelujah Trail’ 
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= = = original art. From it 
you can make blowups for your theatrefront or for display with merchant tie-ins. Use it 
to print heralds, contest blanks, table-tents and place-mats (especially if you set the bar- 
becue stunt). For use in restaurant tie-ins, they can be laminated or varnished by your 
printer, and will resist stains from food or drink. 


Order still HT-EX-| from National Screen Exchange 
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Cavalry Guidon With 


JIM HUTTON PAMELA TIFFIN 6-Foot Pole 
on JOHN STURGES’ For display inside theatre, 
idewalk. 
THE Pemant is belied 


colored. Size 48” long x 


HALLELUJAH 22” wide. Price $5.75 ea. 


TRAIL ORDER all this material from your 
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FLAG & DISPLAY CO., 43 W. sae 
2\st St. New York, N. ¥. 10010 — sveut ns UNITED ARTISTS 
Tel. 212-OR. 5-5230. In Canada, age 


place orders with CONSOLI- ' 

9x 12 Flag DATED THEATRE SERVICES, 120 Usher's 
Double Faced, $145.00 Wellington St., W. Toronto, On- Badge 
Single Faced, $80.00 tario, Canada. Each 50c 


TWO ‘TRAIL TRAILERS — 
FREE Teasers ine way-out westem you're bring: 


ing to your theatre has sent a “scout” ahead in the form of 
this fun-and-fury surprise trailer. In color, it should be shown 
well in advance of the regular trailer, and cross-plugged 
wherever possible. 


REGULAR Tr aller: Burt Lancaster picks his 


pictures because they offer something new and different . . . 
and this color trailer makes that point! Wild and wacky, it 
gallops across your screen in all directions, selling the com- 
edy, action and romance of the feature while showing its 
familiar star in a totally unfamiliar role. Sure fire. 

Let your audiences have both barrels. Order both trailers. 


(Teaser is FREE) from National Screen Exchange 


TELOP AND SLIDE * 


F CONTINUOUS PERFORMANCES! POPULAR PRICES 


Announcement illustrated is available as either glass slide or Telop print. 
Check with TV station for form preferred before ordering. 

Theatre copy to be put on locally can only be done on the Telop print. 
Call letters included at no extra charge. 


*In situations where there has been no road show engagement, Telop or 
slide may be ordered without the "continuous performance’ copy. Please 
specify when ordering. 


PRICES 
$5.00 without theatre imprint 
$7.50 with theatre imprint 
$2.00 for each additional slide or Telop 


Order from: OO TITLE CARD CO. 
247 West 46th Street, New York 36, N.Y. 


Lancaster Past Performance Contest 


The list of Lancaster’s credits is so long and varied that there are many 
different ways to set this kind of contest. Call for the longest list of his 
pictures (on a post card) or the longest list of his westerns only. Try for 
the movies in which he carries a gun. Or the ones in which he doesn’t! 
Use M. P. Almanac or Film Daily Yearbook as your source. 


Here’s one particular “prestige” contest you can offer: 


1. For which picture did Lancaster win his Academy Award as Best Actor? (Ans. “Elmer 
Gantry.’’) 


2. For which one did he win the New York Film Critics Award and get the Oscar nomina- 
tion? (Ans. “From Here To Eternity.’’) 


3. In which movie, for which he again won the Film Critics Award, did he age over 50 
years? (Ans. “Bird Man of Alcatraz.’’) 


4. In which film does he blow up a train? (Ans. “The Train.”’) 

5. In which film does he plot to take over the U.S. government? (Ans. ‘Seven Days in May.”’) 

6. In which one was he a Nazi judge accused of war crimes? (Ans. “Judgment at Nurem- 
berg.”’) 

7. In which picture did he play a pirate? (Ans. “The Crimson Pirate.”’) 

8. A circus aerialist? (Ans. “Trapeze.”’) 

9. A district attorney? (Ans. “The Young Savages.”’) 

10. And an All-American athlete? (Ans. “Jim Thorpe — All American.”’) 


Art Stills 


These provocative elements 
from the ad campaign are 
available as 8 x 10 glossy 
black and white stills, suita- HT-ART 1 
ble for enlarging. Use them oe 
to build your theatre front 
and for lobby displays. Blow 
them up for all merchant 
tie-ins and adapt them to 
street stunts and ballys. 
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Lobby Cards 


BURT LANCASTER LEE REMICK 
JIM HUTTON PAMELA TIFFIN 
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THE HALLELUJAH TRAIL 
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Official Billing 


The Mirisch Corporation 35% 
Presents 

BURT LANCASTER 100% 

LEE REMICK 100% 

JIM HUTTON 100% 

PAMELA TIFFIN 100% 

John Sturges’ 35% 


“THE HALLELUJAH TRAIL” 100% 


also starring 


DONALD PLEASENCE _ 100% 
BRIAN KEITH 100% 

* Martin Landau 

Produced and Directed by 
John Sturges 35% 
Screenplay by 

John Gay 35% 

Based on the Novel by 
Bill Gulick 35% 


Color by TECHNICOLOR ® 
Filmed in ULTRA PANAVISION ® 15% 


* Music — Elmer Bernstein 
*A Mirisch-Kappa Picture 15% 
Released thru United Artists 35% 


*Size and position optional. 


The Story (Not For Publication) 


Discovering that their supply of whiskey is almost gone, the citizens of 
Denver order a wagon-train of liquor, which leaves under the command of 
Wallingham (Brian Keith). Cora (Lee Remick), a temperance leader, leads 
her crusading women out to intercept Wallingham’s whiskey-wagons. Com- 
pany B, commanded by Colonel Gearhart (Burt Lancaster) accompanies them 


for protection and Captain Slater (Jim Hutton) takes Company A to protect 


the wagon train. At this time, the teamsters, led by driver Kevin O'Flaherty 
(Tom Stern), strike for better conditions, employing a slow-down tactic. 
This strings the wagons out, making them vulnerable . . . and the thirsty 
Indians attack! 


However, a violent dust storm whips up the terrain and in the roaring 
confusion Cavalry, Indians, temperance women, teamsters . . . and a citizen’s 
militia of miners . . . are all thrown together in a melee of singing, shouting 
and fighting. When the dust subsides, no one at all has been shot! 


During a truce, Cora’s women hold a temperance meeting with the In- 
dians . . . who surround them, demanding ten wagons of whiskey as ransom. 
The wagons they receive are filled with bottles of champagne, which pop 
their corks in the hot sun. Hearing the explosions, the troopers think they are 
being fired upon. They charge the Indians, who form a circle with their wagons 
and troops ride around them, Indian fashion! Wallingham takes advantage 
of the diversion and races the rest of the wagons toward town, but they plunge 
into quicksand and slowly disappear! 

No whiskey, no war. The Indians return to their reservation, the miners’ 
militia goes back to Denver, the temperance women go back to their husbands. 
Captain Slater marries Colonel Gearhart’s daughter (Pamela Tiffin) and the 
Colonel weds Cora. Out at “Quicksand Bottoms” Wallingham and Oracle 
(Donald Pleasence) stake claims against the day when the whiskey will some- 
how rise to the surface. 


(Running Time: 2 Hours and 25 Minutes) 
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The Cast 


Col. Thadeus Gearhart ............ Burt Lancaster 
Cora: Massingale oie. cc.cc3) sccciscdiesssss Lee Remick 
Capt. “Paul Slater: .. 0.0004. .4cn.. Jim Hutton 
Louise Gearhart .............0....... Pamela Tiffin 
Oracle Jones .................:00006 Donald Pleasence 
Frank Wallinghamm ........................ Brian Keith 
Chief Walks-Stooped-Over .... Martin Landau 
So? Buell: o.....;.....asseneatoaes John Anderson 
Kevin O'Flaherty. .....:0.6:c-cescisonscocsses Tom Stern 
Five Barret ?ossccuiceee Robert J. Wilke 
Brother-in-Law #1. ..............00... Jerry Gatlin 
Brother-in-Law #2 ..................0.. Larry Duran 
Biks= Ranier 00.8 a.5..scc2. 0s. sreettaane James Burk 
and 
The Narrator ............ John Dehner 

Production Staff 

Producer-Director ...................... John Sturges 
Screenplay BY foci clk cys ange sass John Gay 
Based on the Novel by .................... Bill Gulick 
NSIC. 23 eee Ree ee Elmer Bernstein 
Lgeres by <4 e e  e Ernie Sheldon 
Associate Producer ................ Robert E. Relyea 
Director of Photography..Robert Surtees, A.S.C. 
Film Editor ..)25034.45 4055. Ferris Webster 
Costumes Shoe aii ee Edith Head 
Pieced Wt Lier ke Ultra Panavision 
COMO DY <2 ncviest ta ee ee Technicolor 
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